
Social	Media	Analytics	



Overview	

Here we have a brief overview of the Facebook page for the majority of October. At a quick
glance there are some great figures here including the massive increase on post
engagements and page views. We’ll look at the figures in more detail on the following slides
but this makes for very positive reading.



Reach

During October your Facebook posts reached 5108 people. This is a daily reach of over 164
people which is just what we need to be getting … out there. The large spike at the
beginning of the month was a picture of new member of staff Julie being filmed on a shoot
day. The organic reach (not paid for) this post achieved was brilliant which shows why it’s
important to get pictures of staff out there. The end of the month shows an increase in reach
and this is from the boosted job advert post. When boosting posts it’s important to be
selective and this was achieved by choosing this post, the darker orange segments show that
the boost was effective.



Engagement

During October … Facebook engagement levels reached 958. This creates a daily
engagement level of 30.9 which is massive improvement on the previous months figure.
There were 119 engagements recorded in September which shows 4.3 engagements each
day. Over the month of October there has been lots of engaging posts, although there have
been some clear popular posts, the general posts have still been attracting levels of
engagement that weren’t achieved in previous months.



Page	Views	&	Likes	

In October … received 140 visits to their Facebook page. This is an improvement of over 320%
from the previous months figures, this can be attributed to more engaging posts meaning
users having been clicking onto the page to see more. Over the month of October the total
likes increased by 3. Once a page is up and running page likes can become stagnated but the
page already has a large number of likes so increasing them isn’t a priority.



Top	Performing	Posts

During our visit to … on October 6th, I thought it would be great to get some behind the
scenes footage of some of the staff. This worked brilliantly for this post, it achieved an
organic reach of over 1,100 and was liked by 43 people as well as attracting 16 comments.
This kind of engagement is superb so it will be worthwhile getting some more pictures of
staff during our next visit.



Top	Performing	Posts

Another great performing post. At first glance it might not look like it has performed
particularly well as it only achieved 2 reactions. That figure is irrelevant as the most
important figure to look at is the link click. This was a boosted post as we wanted it to reach
as many people as possible so they could see about the vacancy.



Boosted	posts

Over the course of October there were £55 worth of boosted posts. Both of these posts were
for the job vacancies so it was important to boost these posts. Boosted ads in October cost
£55 Reached 4068/118 people engaged ROI of £0.46/engagement. This is an improvement
on Septembers £0.98 /engagement.



Twitter

Here we have some figures from Twitter. … tweets appeared over 5000 times on twitter users
timelines. This is a great reach as we don’t boost on twitter. The top tweet was the London
Square Investment Evening notice, this tweet received 8 engagements which is positive as
our twitter engagement aren’t as high as on Facebook.

Top	Tweet



Joe’s	Comment	&	Figures

During October your Facebook posts
reached 5,108 people and 958 of those
people engaged with … Estate Agents by
commenting, liking or sharing your posts.
Currently 1303 people actively like your
page. Your chosen social media package
gives you £0.50/engagement ROI.

Overall October was a great month for the 
stats with improvements in engagement 
and page views. These stats are definitely 
what we want to be aiming for so hopefully 
we can keep producing engaging posts 
throughout November. 



Thank you for reading.
Please get in touch for
any further feedback or
discussions.


